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Dissatisfaction

Â only 8% of teenage girls in 

Britain are happy with her body 

Â most think they are fat and ugly and they get 
depressed at 'perfect-looking' celebrities

Â body image pressure from boys (65%) and 
other girls (63%)

Â almost all said they would be happier if they 
could change their shape



Outline:

1. Nature & 
origins of BD

2. Social context 
& influence

3. Obesity and 
BD



Shape perception at 9

1. current shape

2. shape you would like  

to look like

Hill et al, 1994



Shape perception at 9

Â379 ï9-10 year olds

Â41% girls preferred 
thinner body

Â41% boys preferred 
larger body

Hill et al, 1994
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 Socio -cultural environment  
Thin ideal Importance of appearance 

Carriers  
Media  Peers  Family 

Individual  

Internalisation 

Body dissatisfaction 

Dieting 

Mediators  
Self-esteem  Body weight 

Stice, 1994



Mass(ive) media

Â TV in the UK:
Â 490 channels broadcasting

Â £11.1 billion revenue

Â magazines:
Â 3000+ consumer titles, £1.6 billion 

advertising revenue

Â 90% 10-14 yo girls read teen magazines

Â internet & advertising
Â 71% adults with broadband

Ofcom, 2010; PPA, 2010



Fashion magazines (Field et al, 1999)

Â 9-17 year old US girls

Â 85% some exposure, 26% reading 2x per 
week

Â magazines influence idea of perfect body 
shape (69%) 

Â pictures make me want to lose weight (47%) 

Â frequent readers more likely to endorse 
magazine influence and diet or exercise 



Reviewed research

Meta-analysis of media exposure 
studies ïbody dissatisfaction:

Â 77 studies, mean effect size=-0.28

Â comparable with research on violent 
video game exposure and aggression

Â activation, rather than cultivation, of 
thinness schema

Grabe et al, 2008



Social comparison theory (Festinger)

Â drive for self-evaluation

Â comparison with others

Â those salient, available & regularly 
encountered

Â self-esteem maintenance

Â self-serving bias, downward comparison

Â BD from upward comparison



Adolescent social comparisons

Â purposive

Â specific, valued attributes, social norms

Â dimensional

Â physical attributes (ht, wt, shape)

Â personal/social (personality, IQ, style)

Â targets

Â models/celebrities, peers, significant others

Jones, 2001



Reviewed research

Meta-analysis of social comparison, 
body dissatisfaction studies:

Â 170 studies, mean effect size=0.77

Â apparent in both men and women but 
stronger in women

Â also moderated by age ïstronger in 
under 19s

Myers & Crowther, 2009



Media or peer influence?

Â Becker et al, 2002

Â Western TV new to Fiji in 1995

Â follow-up in 1998

Â increase in eating problems

Â75% felt ñtoo big or fatò, 62% dieting

Â 77% said TV influenced their body image

Â effect on peer environment - changing 
ideals, stimulating consumerism



Social influence on weight control

Â context (e.g. school):

Âidealisation of ópopularô girls ïthin & pretty

Â peer groups:

Â sharing information, fat talk

Â social norm of weight control

Â unhealthy wt control linked to friends dieting

Â co-occurring high risk behavs

Eisenberg et al, 2005



And adults?

1. Which figure best depicts your current 
body weight?

2. Which figure best depicts the weight 
you would like to be?



And adults?

Â 15,000+ European adults (McElhone et al, 1999)

Â 39% satisfied with their weight

Â 46% men, 31% women



And adults?

Â 15,000+ European adults (McElhone et al, 1999)

Heavier    Content Lighter   Much lighter

Females 5 31 51 13

Males 10 46 36 8

Â contentment   as wt increased



World regional differences?

Â 7,400 adult men & women

Â 26 countries, 10 world regions 

Swami et al, 2010



World regional differences?

Â small differences in body dissatisfaction

Â greater diffs in urban-rural samples 

Á SES rather than Westernisation Swami et al, 2010



And men?

Â lower levels of body dissatisfaction

Â media and social processes the same

Â different basis for dissatisfaction?


