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What is the Nutrition and Health 

Foundation?

Multi-stakeholder organisation

Funded by the Food & Beverage Industry

Communicates evidence-based 

information on nutrition, health 

and physical activity to 

encourage an improved and 

healthier society in Ireland.

NHF 

mission 

statement



What makes the NHF different?

ÅMulti-stakeholder group

ÅExtensive consumer understanding (knowledge) 

delivered through membership

ÅScientific knowledge delivered through membership

ÅFacilitation of balanced/evidence based consumer 

research allows NHF initiatives to focus on 

consumer needs/wants

ÅActive partnership with Government/non 

government agencies and academics



Who are the 

stakeholders?



Non industry 

ÅBord Bia

ÅBord Iascaigh Mhara

ÅDepartment of Education 

and Science

ÅDublin City University

ÅEnterprise Ireland

ÅExercise & Sports Science 

Association of Ireland

ÅIrish Nutrition and Dietetic 

Institute 

ÅIrish Society for Chartered 

Physiotherapists

ÅIrish Universities 

Nutrition Alliance

ÅLoughlinstown Hospital

ÅNational Dairy Council

ÅsafeFood 

ÅSt Angelaôs College, 
Sligo

ÅTeagascôs Food 
Research Centre, 

Ashtown

ÅUniversity College 

Dublin

ÅUniversity College Cork



Industry

ÅBrennanôs Bakeries
ÅBritvic Ireland

ÅCadbury Ireland Ltd

ÅCoca Cola Bottlers 

Ireland

ÅDanone Ireland

ÅDawn Farm Foods

ÅGlanbia Consumer Foods

ÅGlaxoSmithKline

ÅKelkin

ÅKellogg Company of 

Ireland

ÅKepak Convenience 

Foods

ÅKerry Foods

ÅKraft Foods Ireland

ÅMars Food Ireland

ÅPepsiCo Ireland

ÅUnilever Ireland



How the NHF works

ÅBased and relies on 

Contribution from all supporters is essential

ïAll activities must be agreed by all stakeholders

ÅEnsure NHF messages complement those of 

government and other stakeholders

ÅDoes not speak for, defend or lobby on behalf of the 

food industry

ÅWork of behalf of all NHF members

Multi-stakeholder, partnership 

approach



NHF Strategic Objectives

1. Consumer Understanding

2. Communication

3. Government/non government

4. Developing the NHF



1. Consumer Understanding 

ÅNHF/Pigsback 2009 ïweight management practices   

ïdata released in near future

ÅNHF/DIT ïlife skills module for new entry level 

students (to commence in current academic year)

ÅIUNA Teenagers Survey 2008 (funding)

ÅMotivational Aspects of Behavioural Change 2007

ÅLifestyle behaviour change for General Practice 

(funding & advisory) 2006/7 ïcompleted 2009

ÅHealth and Lifestyle Research 2005



2. Communication (a)

Website:

NHFinitiatives/workplacewellbeing

campaign

ÅWorkplace wellbeing campaign (WWC)

ÅFree comprehensive information & advice          

designed to promote good nutrition & physical activity in 

work  - Encourages positive changes to food & exercise habits

ÅOver 101,000 employees involved to date          

(seminar 08 - 67,000)

ÅCase studies:  Canada Life ï4 themed weeks in year 



2. Communication (b)

ÅWWC Evaluation

Examination of WWC effectivess at employer level
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2. Communication (c)

ÅPR activities
ÅMonthly press releases based on core messages

ÅUnsolicited requests for opinions - NHF brand is becoming 

known

ÅNewsletter to communicate the work of NHF to stakeholders

ÅExercise focused competition with 2FM

ÅEat Smart week - healthy eating easy & not boring, Derry 

Clarke of LôEcrivian develops recipes

ÅNew Website

ÅLaunched July 2008

ÅProvides advice and information on nutrition & physical 

activity 

ÅDoubling ïtripling in number of visits

www.nhfireland.ie




